
Billboard Guidelines 
 
Billboards and Outdoor Advertising are governed by both Federal and State laws.  These 
vary by location and should be addressed based on the specific location of the project.  
The Federal Law, Title 23 – United States Code § 131, addresses the control of outdoor 
advertising.  This section of the US Code is subject to a legal challenge or amendment.  
Project Designers are urged to obtain the most current information from the Federal 
Highway Administration or from the Library of Congress. 
 
State Law, Florida Administrative Code, Chapter 14-40, addresses the control and 
maintenance of Billboards within state right-of-way and adjacent to right-of-way.  This 
chapter has provisions for permits and guidelines related to vegetation management.  
Project Designers are urged to obtain the most current information from the Florida 
Legislative Library or from the Department of Transportation. 
 
Reference is made to Exhibit 2 and Exhibit 3 of Chapter 14-40.  These are to be used as 
reference only. These exhibits are not provided as a design criteria. 


